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Marketing your Pitch 

Raising capital is a team sport. Businesses that successfully raise capital through investment 
crowdfunding follow a prescribed marketing campaign to help them reach their targets. We’ll help get 
the word out to our investor base and followers, but you need to be prepared to reach out to your 
networks as well. 

Before you go live – you’ll want to have a plan to get the word out.  

You need to be active, active, active. Just as you need to actively and continually promote a business, 
you need to actively promote a pitch if it’s going to succeed.  If you hold an event, hit a milestone or 
have news to share, we can promote to our database.  

One of the most common reasons a pitch doesn’t succeed is the old adage – “build it and they will 
come”.  The more people you can bring to the party, the better. Remember, you're offering them an 
opportunity to be part of an exciting, growing business they can be part of and will hopefully make a 
return from.  

Here’s a quick ‘Pitch Checklist’ to help you get prepared.  
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Pitch Checklist 

☐ Speak to everyone you know to let them know your go-live date. Have some of your network ready to 
invest on day one and have others register and follow your company. They can start discussions in 
the forum to build momentum, attract interest and validate your company. 

☐ Draft a list of FAQ’s and assign one question to people in your network. Ask them to post the 
question on the Investor Forum over the first three weeks of your campaign. 

☐ Be sure to update your LinkedIn profile with your company and title.  

☐ Prepare tailored emails to send out to your contacts, networks, friends and family explaining your 
pitch and linking them to your pitch (we’ll provide the URL). Your customers, suppliers and key 
stakeholders are often your best investors, and even if they can’t invest ask them to share the pitch 
with their networks too. 

☐ Speak to angel investors and angel networks to secure investment ‐ an influx of capital is the best 
way to attract interest and validate your pitch. Don’t be afraid to ask them to invest either. After all, 
you’re not asking for charity – it’s a business transaction. 

☐ Contact local, regional, national and trade media, including bloggers, to write about your story. Make 
it easy for them by drafting a press release they can use to help the news spread. 

☐ Draw up a social media marketing plan and share your SeedUps pitch link regularly on Facebook, 
LinkedIn and Twitter. Ask your friends, family and contacts to share these updates to spread your 
reach. 

☐ Add your SeedUps pitch link to the bottom of your email signature and embed a link to your 
SeedUps profile on your website.  

☐ Organize a campaign launch event. Invite your contacts and meet potential investors. We will market 
your event to our investor database too. 

☐ Ask us to set up a Google Hangout so you can talk about your company and share your vision. Invite 
everyone you know.  

☐ Use the Investor Forum to keep up the noise about your pitch. Your followers receive an update each 
time you answer a question. 

 


